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2019: What’s on the Horizon?

» 2019 Realities

» What you'll be measuring
» How you'll be measuring
» What you'll need to know




Barriers to Your Success
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What’s Going On?

Too many messages, too many
distractions

Changing relevancy of and trust in
information sources

Without information seeking there is L
no motivation to pay attention.

Gap between when you provide
information and when people need it

Gap between what they know and
what you are telling them

Lack of consistent two-way dialog
Too much Dirty Data




2019 will require trust

» Individuals only absorb
information when they
think they need it

» In order to break through
your audience must:

Trust the source of the
information

Trust that paying
attention will benefit
them in some way

Believe there is a
downside to not paying
attention




2019 - What you’ll be measuring
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Quantifying Contribution to the business
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2019 How you’ll be measuring

» Integrated media sources
Social + traditional + digital

» On customized integrated

'y
dashboards ﬁi )T
Internal + External + Digital +
Events " " "

» Machine learning & Al
Better filtering
More accurate coding
More tailored reporting

» Images/Visuals/Video

» Facebook alternatives:
NextDoor/GlassDoor etc.




2019: What will influence us?

» NextDoor/GlassDoor and
Facebook alternatives

Correlations

Data

Politics

Gender
Self-identification
Bots/Fake Accounts etc.
The Economy

vV v v v v VY



2019: What skills you’ll need to master or hire

Pivot Tables

Database Management
Correlations

Pre/Post (A/B) Testing

Risk Management

Crisis Management

Data analysis/PowerBI/SQL
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Thank You!

Visit Paine Publishing online:
www.PainePublishing.com

For any questions, email me:
measurementqueen@gmail.com

Follow me on Twitter: @queenofmetrics
Follow Paine Publishing on Facebook

Or call me: +01-603-682-0735 or Skype: Katie
Delahaye Paine
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