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What the Future Holds for Measurement

» Follow the money

» Customer centricity

» Increased expectations for business
Impact

» Redefining influence

» Long term impact of Fake News

» New metrics for Internal
Communications

» More
SEO
Data
Analytics
» Standards
» What the future holds for PR agencies

» What the future PR rock star looks like




Customer Centricity

Integration

SEO

Individual Influencers
Business impact

Learn from the Russians




Skepticism

-ake news

-ake influence

_ack of validated data
Ridiculous numbers
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The Future of Influence

Influence — change in
opinion or behavior

Does coverage = influence?

Is your top-tier media really
influential?

Does your target audience
trust your “influencers?”

How efficiently are you
influencing?




The Future of Internal Communications
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The Future PR Star
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The Future of Agencies

THE END

» Today » The Future
Smaller budgets Smaller budgets
Lack of focus on More specialization
business results Broad toolbox
Insufficient talent Media isn’t a metric
Toolbox is too narrow Solving problems

Delivering services




Five Steps to Help you Cope

1) Learn the language of
business

) Focus on your target
audience, not the delivery
mechanism

3  Master SEO and Google
Analytics

4 Provide answers and insights
not reports and/or data

5)  Release no data without
validation




Thank You!

Click here to explore the newest articles from The
Measurement Aadvisor

Reminder: As a paid subscriber you have 24/7 access to all
of TMA’s articles...just visit TMA’'s homepage!

Follow me on Twitter: @queenofmetrics
Follow Paine Publishing on Facebook and LinkedIn

Special thanks to Montclair State University's Graduate Program for

sponsoring this month's Measurement Hour!
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