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C-M lags its peers on all key issues 
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Conversation Type January February March 

Making an observation 142 152 46 

Expressing support 20 40 261 

Offering an opinion 18 1 1 

Rallying support 4 4 5 

Advertising something 10 

Asking a question 1 2 6 

Distributing media 4 2 

Making a suggestion 2 3 

Giving a shout-out 1 2 1 

Calling for action 1 2 

Expressing criticism   1 1 

Disclosing personal information 1 1 

Putting out a wanted ad   1 

Expressing agreement   1 

Recruiting people 1 

Answering a question 1 

Expressing surprise   1 

Grand Total 206 213 321 
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Red line 
indicates 
media 
impressions 

35,152,789 OTS 

6,253,852 OTS 
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• Spokespeople should be coached on 
key messages and encouraged to 
highlight them in their discussions 
with the media. 

0 
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•A Pearson correlation addressed the 
relationship between the number of 
quotes) and the volume of desirable 
coverage 

• The correlation between number of 
quotes and the volume of desirable 
coverage was found to be 
statistically significant, r = .617 

 
• This indicates that the number of 

quotes and  the volume of 
desirable coverage are positively 
related. 
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AC Mentions vs. OCS Over Time  

AC Mentions AC OCS

Dead whale, non-
gaming promotions, 
Caesar’s CEO quote 

Concerts on 
the Beach, 

Sand 
Sculpture 

Competition 

Showboat 
closing, Revel 

facing 2nd 
bankruptcy 
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Retweets compared to 
Visitors to Serve.gov  
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Get Involved
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Courtesy: ASPCA 
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