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Note. CFI: Comparative Fit Index, TLI: Tucker Lewis Index, RMSEA: Root Mean
Square Error of Approximation, and SRMR: Standardized Root Mean Residual.

The SEM model (unconstrained) achieved an acceptable model fit, ¥ =
706.81, df =304, xldf = 2.33, p=.000. CF1=0.95, TL] = 0.94, RMSEA =
0.05, and SRMR = 0.07, in terms of joint criteria from Hu and Bentler
(1999) (i.e., CFI > 0.95 and SRMR < 0.80 or RMSEA < 0.05 and SRMR <
0.08) and Hair et al. (2010) (i.e., y/df < 3.00, TLI> 0.90, SRMR < 0.08
with CF1>0.92, and RMSEA = 0.07 with CFI > 0.92).

DISCUSSION & IMPLICATIONS

® The crisis news framing moderated the association between
active publics’ communication behaviors and reputation in
both directly and indirectly.

— Suggest the importance of understanding active publics’
communicative behaviors as antecedent for effective
government-public relationships in the short-term problem
solving approach (i.e., government crisis communication).

® The crisis news framing did not moderate the indirect and
positive effect of active publics’ communication behaviors
through government-public relationships on reputation.

— Support the previous research that “organizational efforts
to manage and cultivate positive relationships with publics
are more important using crisis response strategies”

(Brwon & White, 2011; Ki & Brown, 2013, p. 415).

LIMITATIONS & SUGGESTIONS FOR FUTURE

® Prior reputation was not measured.
® One case was used (e.g., other government crises: scandal).
® Non-probability sampling: Purposive sampling (online panel)

® A comparative analysis of U.S. and South Korea
governments crisis caused by government mishandling
disaster.
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BACKGROUND & LITERATURE REVIEW

This study explores the moderating role of crisis news framing
for effective government-public relationships. The deteriorating trust
in government is a long-held concern because it may lead to public
skepticism as well as indifference to the government (Hong, 2013).
The public distrust results in the unfavorable government-public
relationship and, further, threatens democratic values in political and
social systems (e.g., interest in political issues and voting behaviors)
based on relational building functions (Berman, 1997; Bromley &
Curtice, 2002). Thus, restoring the government-public relationships
has become one of the most imperative priorities challenging
government public practitioners in an effort to build and maintain a
high quality relationship (Hong, Park, Lee, & Park, 2012).

® Favorable relationships with publics for effective crisis
management (Brown & White, 2011; Park & Reber, 2011;
Ulmer, 2001). — Problem solving approach.

e Publics’ communicative actions as antecedents of
government-public relationships in crisis communication
(Grunig & Huang, 2000; Sung & Yang, 2009; Yang, 2007).

e Communicative Actions in Problem Solving (CAPS):
A new framework of publics’ communication behaviors,
information acquisition, selection, and transmission
(Kim, Grunig, & Ni, 2010)

¢ Framing and crisis communication:

- Influence of crisis news frames on public’s perception
of crisis responsibility, leading to effective response
strategies (An & Gower, 2009; Coombs, 2015).

- Thematic and episodic framings of crisis news stories are
associated with level of crisis responsibility directly
affecting crisis outcomes (An & Gower, 2009; Tyengar,
1991).
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Online experiment: M-Turk (N = 661), the 2103 Oklahoma tornado.

- Female = 422 (63.8%), Agemea = 36.80 (SD =12.71)

- Two groups describing problems of FEMA’s hazard fund
after the disaster with general context based on process
system (i.e., thematic) or victims’ relevant story (i.e.,
episodic) (random assignment).

Manipulation Checks
- Thematic Framing: ¢ (659) = 6.65, p <.00.
- Episodic Framing: ¢ (659) = -10.26, p <.00.



